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2004 Research

o 28 percent “definitely know” natural source
of drinking water

o 87 percent more likely to conserve after
learning more about why it's important and
ways to conserve

Baselice & Associates, commissioned by EnviroMedia Social Marketing
for Governor’s Water Conservation Implementation Task Force via TWDB
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2004 Research

e Focus groups
e Dallas, El Paso, Houston, Laredo, Lubbock
e 11 brand ideas
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Water |Q Brand Favored

WATER
«>»|Q
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North Texas: 2006 Campaign

Comprehensive Approach

Budget: $1.9 million

e Largest investment in Water 1Q public education

— Advertising (print, radio, TV, Internet, outdoor, pump toppers, mall
ads)

— Web site development

— Business outreach

— Media relations

— Experiential marketing/consumer outreach
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North Texas: 2006 Campaign

Drought—Specific Messaging
 North Texas is experiencing the worst drought since the
1950s.

e Raise your Water 1Q: Know your water. Lake Lavon is our
primary water source and it’s low. Help make it last.

e Save 5 percent.
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North Texas:
2006 Campaign

Broadcast TV
e Four:15 ads

REDUCE YOUR
WATER USE
BY 5%.
WATER
«>»|Q

Know your water.

'CLICK HERE FOR
WATER-SAVING TIPS.

SPONSORED BY NORTH TEXAS
MUNICIPAL WATER DISTRICT
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OKAY, IT'S NOT EXACTLY A LOT, BUT THAT'S THE POINT.
It doesn't take much to help save water. In fact, by reducing
your water use just 5%, you can make a big difference. Find

out how easy it is to protect Lake Laven, our natural water
source, and raise your Water |Q by visiting Water|Q.0rg.

WATER
«»|Q)
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Know vour water.
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North Texas: 2006 Campaign

Campaign Launch
 Timed with mandatory June 1 restrictions
« “Show and tell” press conference on homeowners’ lawn
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North Texas: 2006 Campaign

NTMWD hopes s ma "

knowledge spurs Hzﬂ

CO]‘ISGI‘VRﬁOH Water 1Q c.ampai gn

designed to educate
consumers in drought
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North Texas: 2006 Campaign

KTVT CBS 11 partnership

 Weatherman Jeff Jamison delivered 4 tips per hour
followed by Water 1Q TV spot

|

Water your lawn about 1
inchemrer]r!.wen-darﬁ.
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North Texas: 2006 Campaign

HGTV Cross-Channel Promo

e “Gardening by the Yard” with Paul James
e 432 no-charge :30 spots

Morth Texas
Municipal Water District
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North Texas: 2006 Campaign

Consumer Outreach
 Lowe’s partnership
o 28 outreach events across North Texas
e 3,000 Water 1Q pledges
e 200,000 impressions
e Educational branded giveaways
— T-shirts
— Rain gauge
— Hose nozzles
— Garden gloves
— Notepads
— Pens

North Texas Municipal Water District



North Texas: 2006 Campaign
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North Texas: 2006 Campaign

FY 06 Return on Investment

Added Value

Media Relations $1,502,860

Paid Media $465,050

Total Added Value $1,967,910

ROI $1.99 value for every $1 spent

North Texas Municipal Water District



2006 Research

People who know Lake Lavon is primary water
source.

e 42 percent
— Compare to 24 percent, Region C, 2004 study

Baselice & Associates, for NTMWD, October 2006
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2006 Research

89 percent said they saved more that summer
than the previous summer

Baselice & Associates, for NTMWD, October 2006
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2006 Research

People are motivated by the possibility of not
having enough water for the future.

Baselice & Associates, for NTMWD, October 2006
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Awards

« AWAA, Texas Section

— Watermark Award for Communications
Excellence

— 2007 Conservation and Reuse Award, Large
Utility District
e Texas Public Relations Association
— Silver Spur, Community Relations
— Best of Texas, Video
— Best of Texas, Press Release

North Texas Municipal Water District
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2007 Campaign

e Possibility of moving from Stage 3 Drought
to Stage 4

e “Weather-proof’ campaign
e January focus groups
» Budget: $1.7 million
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2007 Campaign: Dry Weather
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2007 Campaign: Dry Weather
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2007 Campaign: Any Weather

" N3C$ SMALL LEAK. EXTREME CONSEQUENCES.

WATER

> IQ WAaTERI().0RG
Know your water. North Texas Municipal Water District
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2007 Campaign: TV PSAs
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2007 Campaign: Banner Ads

WATER
«»|Q
Know yout water.
NORTH TEXAS MEMIICIFAL WATER DISTRICT
FIND OUT WHAT YOU
CANDG.TH SAVE WATERIQ.ORG.
( CLICK HERED )
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2007 Campaign: Banner Ads

WASTING WATER

HORTH TEUAS MAOHICEPAL WATTR DISTRICT ‘,
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2007 Campaign: Web Site
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2007 Campaign:
High Water IQ Home

Click on each number Click hare to see what g Click here to download
of the h ntnvhw you can do to save your Water IQ water-
L Ipfulwn ll'ﬂnglipt water indoors, ? saving tip sheet.
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2007 Campaign:
High Water IQ Home
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TIP #6

I you cwn & poal, make sus you
protect your water level with a poal
cower. During tha summar months,
your pool could lose up to 4 nches
of wates a week dus o svaporation if
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< Return to outdoor tips
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OUTDOOR TIPS | INDOOR TIPS

Click on each number @ Click here to see what g Click here to download
"‘ of the house to view you can do to save your Water 10 water-
helpful water-saving tips. water indoors. : saving tip sheel.

North Texas Municipal Water District




2007 Campaign:
High Water 1Q Hom
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Click on each numbar . Click here to see what : Click hare to download
,'" of the house to view you can do 1o save your Water 1Q water-
helpful water-saving tips. water indoors. ' saving tip sheet.
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2007 Campaign: Outreach Brochure

WATER
«“>»|Q
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Know your water.

GUIDE TO HOME WATER CONSERVATION

NORTH TEXAS MUNICIPAL WATER DISTRICT
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2007 Campaign: Outreach

- |/
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2007 Campalgn Outreach
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2007 Campaign: Outreach Results

e March 17 - Sept. 26
« 23 events, 27 days
10 cities

* 50,000 participants ol
« 1 million road impressions IR
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And then the rains came ...

Area lakes refill, but water restrictions remain

TOM FOX;Staff Photogragher
Spring rains have been good to Lavon Lake. The Collin County lake is nearly full again after two dry years,
evidenced by the shoreline near the FM3286 bridge. But some lakes that supply water remain below normal.

Next step:
conservation

Heavy growth makes it imperative, officials say

Ry JAKE BATSELL tomers of the North Tex I“ﬂnE
Stall Wrller pal Water District, for which
hatsell @ dallasnews.com supplies about halfthe wat W Pipeling
Lavon Lake, whose eracked, sun- Spring’s copious rains have al- Fro'!‘ecu_ar(:
baked beds became the emblem of — most fully slaked the district’s two " the works
North Texas' recent drought, isnear-  largest reservoirs, Lavon's water lev- :_.l.%en e
Iy full aguin for the first time since ¢l crept up to n 1feet, bring-  |°*"3 "
Nothing illustrated N April 2005. ing the Collin County luke to within 997875 o
Texas' recent drought like i awhisper of its full level 0f 492 feet.
Lavon Lake’s once crusty, i i
cracked bed. See LAKES Page 184

and east of
Daltas 18A

North Texas Municipal Water District




RAIN MISLEAD YOU.

WERE STILL IN A DROUGHT.

Here in North Texas, we're all thankful for recent
rain. Lawns are green, plants are blooming and
most lakes are filling up.

Tt why o peopl kv sk why th Nosth DROUGHT FACTORS MAY INCLUDE:

Texas Menicipal Water District (NTMWD) service

area remains under Stage 3 restrictions. * Lake levelsicapaciies

Adrought, from a water supplier’s perspective, is S

measurad by mare than rainfall (or lack of it). ;
* Amaunt of wates the state of Texas permits us fo draw

NTMWD relies on three reservoirs—Lake Lavon, from our supply reservoirs

Lake Jim Chapman/Ceoper and Lake Texoma—to
sarve approximately 1.6 million people in its + Current asd projecied demand for water from our
service area, which is north and east of Dallas. custemers, which his bees increasing asaually

While Lake Laven—aour primary waler source—

has risen to 94 percent capacity, Lake Jim
Chapman is still kess tham half full.

s, initialed prioe 1o the d , are under ¢ uction that will add more water to the North

Working together, we £an snsune thens will be planty of water for our future.

James M. Parks
Executive Director
Noth Texas Municipal Water District

7 R e

FIND WATER-SAVING TIPS AT WaterlQ.org
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HERE'S
TO YOU,

CUSTOMERS OF
NORTH TEXAS

MUNICIPAL WATER DISTRICT.

Thanks for helping make our water
last by continuing to save daily.

WATER
|

-
OW your wartcr, Musnicipal Water District

WaterlQ.org
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WATER

WILL ALWAYS BE
A LIMITED

RESOURCE.

FIND WAYS TO

SAVE WATER
BY VISITING

WATERIQ.ORG

WATER
«s>»|Q

- S
Know your water.

NORTH TEXAS
MUNICIPAL WATER DISTRICT
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2007 Campaign: PSA Return

Medium PSA Value
Television $199,850
Cable $43,515
Radio-Traffic Sponsorships $168.624
Total $411,989*

*PSA return up from $360,070 in 2006.
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2007 Research

Awareness of WIQ doubled
— From 19% to 39%

Knowledge of water source steady

— “definitely know” 42% in 2006 v. 41% in 2007

— Get my water from Lake Lavon 42% v. 43%

92% who know water source conserve

— Compared to 84% who don’t know

43% who know Lake Lavon save every chance
they get

— Compare to 28% who say some and 38% who say
none

North Texas Municipal Water District



2007 Research

* Despite great amounts of rainfall this
summer, have you continued to save
water?

— 93% yes

 Heard about change from mandatory to
voluntary watering restrictions?
— 69% yes

North Texas Municipal Water District



2007 Research

Do you agree you can follow your city’s
watering schedule and guidelines and still
maintain an attractive, healthy yard?

— 79% agree

North Texas Municipal Water District



2007 Results

 Will there be enough water available to North
Texas In the future?
— 6% said more than enough
— 11% about the right amount
— 32% enough, but not much extra
— 29% probably not enough
— 18% considerable shortage

79% concerned about future supply

North Texas Municipal Water District



2007 Research

e #1 motivation to conserve
— “Ensuring there’s enough water for the future”
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Water Pumpage (Million Gallons)

North Texas Municipal Water District
Years 1999-2000 vs. 2005-2006
Daily Water Consumption
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Rainfall (Inches)

5 Year Avg mmmm 2005-2006 Rainfall ====2005-2006 (7 day avg) ====1999-2000 Demand Plus 26% Increase from 2000 to 2006
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North Texas Municipal Water District
Year 2000 with Projected Increases vs. 2006-2007 Actual Usage
Daily Water Consumption
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